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Abstract

Even in the midst of a down economy, where other industries have experienced declines in sales,
consumer electronics revenue will continue to sustain a flat to slightly declining market, which will
serve to give consumer semiconductor manufacturers hopeful opportunities, especially in the digital
video segments, and allow them to keep development going on significant component improvements

for future product designs.

The market for consumer semiconductors is made up of sales of all semiconductors used in consumer
electronic applications. These products can be application specific, such as mixers and HDMI interface
or multi-market devices such as memory and power transistors. The market is around 15 percent of the

size of the total consumer electronics market and is estimated at $54.3 billion for 2008.

There are a few product segments like Optoelectronics, sensors, digital interface, and analog, that are
growing exponentially and helping to sustain this market. Databeans is forecasting consumer
semiconductor revenue of $43.5 billion for 2009, reflecting the current downturn in the overall

semiconductor market.

The majority of consumer semiconductor market leaders continue to be the large multinational
corporations such as Toshiba, Sony, Panasonic, and Samsung. All of these companies produce
consumer electronics and then manufacture semiconductor components in support of their own
products. Semiconductor suppliers such as Renesas, STMicroelectronics, and NXP, are playing

increasingly important roles in the merchant market.

This study is available through individual report purchase for $3,200.00 USD, or available at a discounted
rate through our Databeans Complete Library, the Semiconductor Markets Service, our
Semiconductor Applications Service, or the Consumer Market Service. For more information on
any of our fine services, please go to our Website at http:/ /www.databeans.net/services.php. For our
subscription service subscribers, all of our research is backed by a coverage guarantee meaning if you
purchase a report and need additional information, our analysts are available to continue the analysis,

customized to your organization’s needs.

©2008 databheans Incorporated Please do not duplicate without permission.
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ABOUT DATABEANS

Databeans, Inc., headquartered in Reno, Nevada, USA, is an internationally recognized market research
firm focused on the semiconductor and electronics industry. Databeans publishes over 50 market research
reports annually that are available for purchase as individual studies, or bundled together in cost-saving
subscription services. Databeans’ detailed quality studies, industry leading customer service, and unparallel

responsiveness are unmatched in the electronics market research industry.

BENEFITS OF A SUBSCRIPTION SERVICE WITH DATABEANS:

Databeans will become an extension of your group
For our subscription services clients, and customers that have purchased 5 or more reports in a calendar
year, Databeans will help with presentations, fact-finding inquiries, and essentially any project that internal

groups may not have the time or resources to accomplish.

Inquiry hours
All our subscription services, and customers that have purchased 5 or more individual reports in a
calendar year, includes inquiry hours, allowing clients to take full advantage of our analysts for

contribution to internal marketing and business planning;

Corporate-wide site licensing
We encourage our clients to post our reports on their internal website, at no additional cost. This allows

for maximum visibility and value of Databeans data and reports within your company.

Work within your budget
We can create any type of payment plan that you desire. Call us to see which options will work best for

your group ot company.

Ease of doing business
By ordering once a year, your company will automatically receive the reports or services ordered when

they first become available.

Additional Savings

e Our minimum discount with our smaller services is about 20% off list price, while our full service

customers save about 40% off list price.

e The Databeans Complete Library includes our Semiconductor Application Demand Model and
Market Share Database, free.

e FEnjoy any Databeans service and your company qualifies for a 20% discount on any

non-subscription report Databeans publishes.

For more information, please contact us at 775.624.6200 or visit our website at www.databeans.net.
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